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Abstract 

In modern education, especially in English language classes for e-commerce 

students, learning business-related topics has become highly important. One of the 

most essential topics is the marketing mix, which includes Product, Price, Place, and 

Promotion. This topic helps students improve both their professional vocabulary and 

communication skills in English. The article discusses the importance of teaching 

the marketing mix in English lessons for e-commerce groups and explains how this 

topic develops students’ business knowledge and language competence. 
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Introduction 

Today, globalization and digital technologies are rapidly changing the business 

world. E-commerce has become one of the fastest-growing sectors of the economy. 

As a result, students studying e-commerce need not only professional knowledge but 

also English language skills for international communication. 

English is considered the global language of business and technology. 

Therefore, teaching modern business topics in English classes is very important. One 

of the most relevant subjects for e-commerce students is the marketing mix. This 

topic introduces students to the main principles of marketing and helps them use 

business terminology in real-life situations. 

 

The Marketing Mix and Its Components 

Product 

A product is a good or service offered to customers. In e-commerce, products 

are usually presented through online platforms such as websites and mobile 
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applications. During English lessons, students can learn vocabulary related to 

product description, quality, design, and customer needs. 

For example, students may practice sentences like: 

• “This product is environmentally friendly.” 

• “Customers prefer high-quality products.” 

Such activities improve speaking and writing skills. 

Price 

Price is the amount customers pay for a product or service. Pricing strategies 

are very important in online business because customers can easily compare prices 

on the internet. 

In English classes, students can discuss topics such as: 

• discount offers, 

• online payment systems, 

• affordable prices, 

• customer satisfaction. 

This helps learners develop communication skills related to business 

negotiations and sales. 

Place 

Place refers to distribution channels and product delivery systems. In e-

commerce, products are sold through online marketplaces, websites, and social 

media platforms. 

Students can learn modern business expressions such as: 

• online shopping, 

• fast delivery, 

• international shipping, 

• digital platforms. 

Teaching these expressions in English lessons increases students’ professional 

vocabulary. 

Promotion 

Promotion includes advertising and communication activities used to attract 

customers. Digital marketing and social media advertising play a key role in e-

commerce today. 

English teachers can organize activities such as: 
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• creating advertisements, 

• presenting products, 

• role-playing customer conversations, 

• discussing social media campaigns. 

These tasks improve creativity and speaking confidence. 

 

The Importance of Teaching This Topic in English Classes 

Teaching the marketing mix in English lessons provides several advantages: 

• improves business English vocabulary; 

• develops speaking, reading, and writing skills; 

• prepares students for international business communication; 

• increases understanding of digital commerce; 

• encourages critical thinking and teamwork. 

E-commerce students need practical English skills because many online 

business platforms, advertisements, and customer services operate in English. 

 

Modern Teaching Methods 

To make the lesson more interesting and effective, teachers can use interactive 

teaching methods: 

• group discussions; 

• presentations; 

• role plays; 

• project-based learning; 

• online marketing analysis. 

For example, students can create their own online store project and explain the 

4Ps in English. Such practical activities help students connect theoretical knowledge 

with real business situations. 

 

Conclusion 

In conclusion, the topic of the marketing mix is highly relevant for English 

lessons in e-commerce groups. It combines language learning with professional 

business education. Teaching this topic helps students improve their English 

communication skills and prepares them for future careers in the digital economy. 
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Modern educational approaches should focus on practical and interactive learning 

methods to make students more active and motivated in the classroom. 
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